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Southern California Gets a Glimpse of WRL(

By Angeline Dy, Vice President of Southern (alifornia

From November [2-14, Cali-
fornia DECA members got to
experience leadership first-hand
alongside DECA members from
all over the western region of
the United States at the Western
Region Leadership Conference in
Reno-Tahoe, Nevada! Members
from California got to work side-
by-side with members from
states like Arizona, Colorado,
Nevada and Washington in excit-
ing programs like the DECA
University — a series of work-
shops that passed along valuable
information about subjects like
competitive events training, using
modern communication and

effectively organizing a chapter.

Of all of the lucky California
DECA members who got the
opportunity to attend WRLC,
perhaps none of them were as
excited as the members from
one of Southern California’s
newest and most driven chap-
ters, Loara High School in Ana-
heim. Even though the chapter
was just activated this year, they
already have a determined advi-
sor, Ms. Gorrie, as well as a
strong chapter officer team led
by Kevin Kott.

All of their members were
thrilled to be able to catch one of
the best conferences that DECA
has to offer. One of the best
experiences was getting the op-

portunity to dive into the world
of competitive role-plays. Some
of the members were a little
anxious about role-plays before
coming to the conference — it’s
not hard to remember the fear
that DECA members can feel
when they experience the pres-
sure of these challenging, time-
limited events for the first time.
Like everyone who attended the
conference, the members from
Loara DECA were able to con-
quer their nervousness and fear
of the unknown, and came out
feeling more confident, more
experienced and ready to bring
their newfound knowledge about
competitive events back to their
chapter.

High School Yolunleerism and Community Service

Excerpted From Article By: Michael Streich

Filtering down to the high
school level, selfless community
service has become a hallmark of
student volunteerism. Colleges
look for it on application docu-
ments and high schools frequently
mandate specific service hours for
graduation. Some high schools
even recognize community service
with awards. Whether working in
soup kitchens, helping facilitate

Special Olympics, or building a
Habitat House, high school stu-
dents today have many opportu-
nities to serve the community.

With difficult economic times,
rising unemployment and home-
lessness, opportunities for com-
munity service are abundant.
High school student clubs and
organizations can team with local
organizations like Goodwill or

the Salvation Army to collect
food, clothing, and other necessi-
ties. On going charities like the
March of Dimes or UNICEF also
benefit from high school drives.
One new major area of high
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“Every high school
club o organization

should be tied to

some aspect of

volunteerism or

giving.”

Cancer
Society®

With the
Development

State Career
Conference
around the corner, it is impor-
tant to understand the full
meaning of DECA. The mean-
ing of DECA is often repre-
sented by the famous DECA
Diamond. One of the four
DECA Diamond points, Civic
Consciousness, is often over-
looked. Understanding the
definition of civic conscious-

ness and community service

California Civic Consciousness Updale

By Margaret Wong, Vice President of Civic

(onsciousness

can often help DECA members
learn how to better embody
this DECA Diamond Point.
This skill is useful, too: as stu-
dents, many scholarships that
we seek often have require-
ments based on community
service and civic conscious-
ness.

This year, CA DECA chose
the American Cancer Society
to be our preferred charity. All
of the money fundraised by
your State Officer Team during
California DECA conferences
will be donated to American
Cancer Society. The more
popular fundraising ideas we
have put forth are the Dollar
Denim Dance and CA DECA
Bracelets. The Dollar Denim
Dance event has already fund-
raised over $500 at different
conferences this year, and the

» STUDENTS, continued from page 1

school attention over the last few
years has been the “invisible chil-
dren” of Darfur.

Unfortunately, too many stu-
dents participate in community
service and outreach programs
for the wrong reasons. Some will
argue that the ends justify the
means. However, if participation
in community service is to be
meaningful and lasting proper
ethical training should accompany
efforts.

such important

Educators argue that students

FUTURE HORIZONS

will not participate without
appropriate incentives. This is
unfortunate but parallels society
in general. Few people give
charitable gifts unless they can
use them as tax deductions.
Offering students incentives for
volunteerism or giving inculcates
these future lessons of charita-
ble incentives. As difficult as it
may be, incentives should be
tempered with sound educa-
tional dictums that stress selfless

giving instead of self-benefits. .

State Officers have also sold
over three hundred California
DECA Bracelets for a dollar
each.

We also
Civic Consciousness Showcase
at the Northern
Career Development Confer-

introduced the
California

ence. There, chapters were
given the chance to promote
to other members what their
chapter has done for their
community and to which or-
ganization their chapter has
given contributions. As atten-
dees of the showcase, Nor Cal
DECA members had the
chance to learn about different
charitable and philanthropic
organizations, as well as ex-
perience one of the points of
the most important points of
the DECA Diamond: Civic
Consciousness.

Every high school club or
organization should be tied to
some aspect of volunteerism or
giving. Given the ever growing
community needs and growing
poverty, such guidelines teach
students valuable lessons. At a
time when “ethics education” is
being stressed and values-based
education is a growing trend,
egalitarian student responses
make much sense if facilitated
for the right reasons.
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Iwo Chapters Making One Big Diiference

By Angeline Dy, Vice President of Southern California

CA DECA recently started a new ini-
tiative in Southern California that will en-
courage more unity among DECA chap-
ters across region The system is called
the Chapter Buddy Program, and it en-
courages two different DECA chapters to
team up in order to share ideas about how
to improve in critical areas like civic con-
sciousness, fundraising and business com-
munity involvement. DECA chapters of-
ten have valuable knowledge to offer to
other chapters, and allowing them to share

this information through an intercon-
nected web of communication will help
ensure that SoCal DECA can grow and
thrive in the future.

Two of the first participants in the
Chapter Buddy system were Rancho
Bernando and Westview High Schools in
San Diego. Together, they share and
create a series of ideas that they hope
will improve their chapters, including
fundraising through fashion shows and
sponsorship letters to potential business

The Benefits of Community Service

Excerpted From Scholarships.com

Participating in community service ac-
tivities as a high school student can be
hugely beneficial, and not just when it
comes to acing your college interview.
Students who get involved can expect all
sorts of great things to come of their extra-
curricular work.

Students who participate in community
service activities related to their future
career goals can get a leg up on the compe-

tition and the college planning process
by gaining real-world experience in their
chosen field. Volunteering can also im-
prove students’ skill sets and help pre-
pare them for work experiences totally
unrelated to their community service
work.

Volunteering in your community can
also lead to community service scholar-
ships. Scholarship providers, being phi-

California DECA Sponsor: Marriott
By Diane Keng, President of California DECA

In every issue of Future Horizongali-
fornia DECA enjoys taking the opportunity
to shine our spotlight on one of our valued
business partners. We are grateful to all of
our business partners and supporters for
their commitment to preparing California
DECA members to be tomorrow’s leaders
in marketing, management, and entrepre-
neurship.

This
DECA’s most important supporters: Mar-

month, we recognize one of
riott International. Marriott has been on
DECA’s National Advisory Board for al-
most 30 years, and hires 400 DECA mem-

bers each year throughout the 3,150
properties that they operate in the
United States. In addition, many Cali-
fornia DECA conferences are hosted in
Marriott hotels and convention spaces,
including our State Career Develop-
ment Conference.

Most people do not know that be-
fore they became known internationally
for their hotels, Marriott started out as
just a single root beer stand in Washing-
ton, D.C. They originally developed and
opened the theme park known as Cali-
fornia’s Great America. Today, they are

partners, increasing visibility by joining the
Chamber of Commerce, and increasing their
civic consciousness through toy and blanket
drives, a fashion show, and a Christmas tree
pickup service for donations.

These are just a few ideas that these
DECA members developed. This program not
only gave members new ideas for their chap-
ters, but also allowed these officers to realize
that DECA is not limited to competitive
events — it can also be about helping needy
people, being involved in the business world,

lanthropists themselves, can appreciate stu-
dents who show an early interest in helping
those around them. Winning scholarships,
whether they are specifically labeled as com-
munity service scholarships or more general
contests that might not even mention volun-
teer experience as a criterion, can be much
easier with a bit of community service experi-
ence listed on your application or worked
into your scholarship essay.

well-known for their excellence in hospitality
in each of the 67 countries and territories in
which they operate.

Marriott and DECA have worked together
for many years to help develop the next gen-
eration of leaders in hotel management, and
to allow students an unforgettable conference
experience in some of their beautiful hotel
properties. California DECA appreciates our
strong partnership with Marriott, and are
grateful for their continued commitment to
helping our members develop the skills neces-
sary to be the next generation of leaders in
hospitality and many other fields in business.
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DECA's mission is to enhance the co-curricular edu-

cation of students with interest in marketing, man-

California DECA

agement and entrepreneurship.

P.O. Box 1449

Ridgecrest, CA 93556

Fax (760) 301-0049

Phone (888) 605-DECA (3322)

www.californiadeca.org DECA is committed to the advocacy of marketing

info@californiadeca.org education and the growth of business and education

DECA helps students develop skills and competence
for marketing careers, build self-esteem, experience

leadership and practice community experience.

partnerships.
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CaliforniaDECA dent of Southern California), Allie Raaker (Vice President of Northern

California), Diane Keng (State President), Margaret Wong (Vice Presi-

dent of Civic Consciousness)



